DIGITAL
PROFILE



A PARTNER YOU CAN TRUST

Entrusting your brand into the hands of an agency can be a risky venture
which can lead to mixed results. Many agencies simply do not have the
experience or expertise to provide top to bottom results. There are technical
aspects of digital marketing that must be done and done right for a website to
perform and convert properly. The lion's share of digital work goes into what
you cannot easily see.

It's important to partner with an agency that understands what it takes to
design and build an interactive website with content that represents your
brand in a positive manner, attracts visitors, and allows you to convert those
visitors into your sales funnel.

We are a partner you can trust. With 10 years of hard-core development and
campaign experience, our commitment extends beyond your project. Our
commitment is to your company.
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STRATEGY

A successful digital marketing strategy requires planning and development.
Online and competitive audits help to manage the data for clear and
achievable goals. A good strategic plan goes well beyond basic keyword
research and search engine optimization (SEQ). Campaign development,
content marketing, and user experience are just a few of the necessary
components to a successful strategy.

CREATIVITY

Creativity is an invaluable part of our process. Marketing is constantly evolving
and that makes it essential to perceive the world in new ways and to generate
innovative approaches. We believe in utilizing solutions tailored to your
brand'’s needs. Developing new and imaginative ideas can often help deliver a
candid and honest connection with your audience.
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EXPERIENCE

We have over 10 years of experience utilizing the best tools in the market. Our knowledge extends to every noteworthy venture
including a broad spectrum of computer languages, marketing platforms, and professional applications, so that we're prepared
for any endeavor. And we're professional analysts too, which gives us an edge in whatever we do.
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BRANDS WE HAVE WORKED WITH
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OUR SERVICES

WEB
DEVELOPMENT
SEARCH ENGINE

\ | OPTIMIZATION

=z ONLINE

= | ADVERTISING

OUR PROPRIETARY PRODUCTS

Q{, |  gotcha!Places™
(=)

& |  gotchalLocalSEO™
_—) | gotcha!Stream™

gotcha!Apps™




SUCCESS STORIES

gotcha!Apps™ | VERIZON

https://www.verizon.com/

verizon’ WIceiess-

Seratch & Win, You've Earned It
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Verizon needed a sales
incentive for their partners

Tag2Scratch, one of our many esteemed gotchalApps, was utilized
in an interactive contest, providing salesmen that met their
monthly quota with prize opportunities.
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OBJECTIVE STRATEGY RESULTS
Toengage usersand ~ Implementing the Tlk scratches and
to increase brand gotchalApp people engaged.
awareness. Tag2Scratch.



gotcha!Apps™ | AIRSTREAM

https://mww.airstream.com/

Airstream needed an enticing and easy approach for users to create

beautification projects.

We created the Leave It Beautiful campaign for Airstream. We
evolved the current Airstream online registry, built out an
e-commerce store with their campaigned merchandise, and worked
in parallel on a broader development app for their end users. The
project was a huge success in helping to protect the planet.
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OBIJECTIVE STRATEGY

To make the Airstrem We created
registry more accesible the Leave it Beautiful
to users. campaign for better

user engagement.

RESULTS
24B8% increase in
website traffic & more
than 10% increase in
engagement rate.




gotcha!Apps™ | INTUIT

https://www.intuit.com/

Intuit needed an easy way to make employees more security
conscious about passwords and documents.

niurt

We used our gotchalApp, Tag2Spin, to increase employee
engagement. When guestions were correctly answered,
employees had the chance to spin the virtual wheel for a prize.

o the Socarky Gaps
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‘& OBJECTIVE STRATEGY RESULTS

To develop an Intuit Implemented: 218 people
prize wheel for the Tag2spin. participated.
national security
awareness conference.

Congratulatiors!




WELSH & WELSH

https://welsh-law.com/

Welsh & Welsh were not receiving enough exposure online.

We worked on and improved the Welsh & Welsh website by
improving their SEQ, utilizing ads, and implementing our
gotchalProducts. Welsh & Welsh saw great results.
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OBIJECTIVE STRATEGY RESULTS
Toincrease brand We repaired linksand 6,842 clicks in total,
awareness, content, and we 15,154 new users in
website visits and  implemented onpage total, 805 new
to boost SEO, Google Ads, users from
the website gotcha!Places, gotchalStream, 115
performance. gotchallLocalSEO and new users from
gotchalStream. gotchalPlaces, 115

new users from
gotchallocalSEQ.




gotcha!Apps™ | ALLSTIARE

https://www.allstate.com/

Allstate needed a way to motivate producers to get more quotes.
Our Tag2Spin, part of gotchalApps, was customized for Allstate's

needs. When a producer brought in a serious quote, the system
generated a link for the user to attempt a spin.
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OBIJECTIVE STRATEGY RESULTS
To motivate Allstate Implementing a 140% increase in
producers by giving custom version of organic impressions
them an incentive. Tags2sSpin. and achieved 60%

improvement in
conversion rate.




FIXMY BARIATRIC SURGERY

https://fixmybariatricsurgery.com/

Fix My Bariatric Surgery needed to create an online presence.

We developed a new website for them and ran Google and
Facebook Ads. We also added gotcha!Stream, gotcha!Places and
gotchallLocalSEQ. We helped them launch online and their

performance was great.

©
OBJECTIVE

To create an online
presence for Fix My
Bariatric Surgery, as
well as to position
themn as the
leader in their field. To
increase brand
awareness and visits to
their website.

:20
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STRATEGY
Achieving the
objective by
implementing
Google Ads,
gotchalPlaces,
gotchalStream
and

gotchallocalSEOQ.

RESULTS
25167 website
visitors
attracted from
Google Ads, 587
new users from
gotchalPlaces,
868 new
users from
gotchalStream.

Get Your Life

Our dectors ore top razed
and ean revice your baristric
surgery, ne prod em
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ECOGREEN LAWNCARE Y

https:/fecogreenlawncare.com/

EcoGreen Lawncare was looking to increase
their website visits and conversions.

We ran Google Ads and Facebook Ads Campaigns, as well as deployed
our programs gotcha!Stream, gotcha!Places and gotchallLocalSEO. They
o o g a o . - GREENER ANDO HEALTHIER LAWNS
achieved amazing results with a 300% increase in website visits, phone NV RONMERTEI 1/ SEASTIVE A CRAAIC
N Salal PAS
calls and conversions.
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OBIJECTIVE STRATEGY RESULTS
To increase We implented 50% Increase in
website visits, Online organic search
phone calls Advertising traffic & 300%
and and our increase in
conversions. proprietary conversions from

products. organic channels.



WEB DEVELOPMENT

https://anovite.com/

ANOVITE

Anovite needed a new, modern e-commerce website to

replace their existing one.

We built a really elegant website, showcasing their
products with an energetic look and feel, representing

the true brand experience.
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OBJECTIVE STRATEGY
Anovite wanted They decided they
to increase needed a new website
sales. with e-commerce

capabilities.

RESULTS
We built Anovite a
website to truly
represent their
brand.



THE RELIEF INSTITUTE KOR
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https://reliefinstitute.com/

The Relief Institute wanted a new website to help them better position
themselves as the leader in their field.

We delivered a massive website, optimized in the foot and ankle medi-
cal field. We also helped create a system for patients to find foot and
ankle doctors near them, and we marketed a subscription program, as
well, for doctors to find more patients. The results were phenomenal.
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OBIJECTIVE STRATEGY RESULTS
The Relief They chose to do 145% increase
r Institute this by building a in organic visits
“: / wanted to new website, by per month &
Don't Trifst Your Pain” position using Online 120% increase
:‘“: - uﬁi.::h ; themselves as Advertising, in search
g et the leader in gothalStream, conversions.
providing gotchalPlaces
pain relief and

gotchallocalSEC.




UROLOGY OF VIRGINIA

https://www.urologyofva.net/

online exposure.

OBIJECTIVE
Urology of
Virginia
wanted to
attract more
patients.

i

STRATEGY
We Cleaned their
On-page SEO
as well as
implemented
our proprietary
products -
gotchalStream,
gotchalPlaces and
gotchallocalSEC.

Urology of Virginia needed a boost to their rankings.

We cleaned up their on-page SEO and utilized our proprietary products,
gotchalStream, gotcha!Places and gotchal!lLocalSEQ, to increase their

il
RESULTS
Organic traffic
increased by 250%
& scored a 0%
increase in
conversions
from SEO



WEB DEVELOPMENT | ROMEG

https://romegrx.com/

Romeg needed a new website to get FDA approval of their
product GLOPERBAG®.

We created a website that showcased the value and quality of
their product, GLOPERBA®, while following the guidelines given
by Romeg and the FDA.

=
GLOPERBA
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OBIJECTIVE STRATEGY RESULTS
The client needed to To build a The product
get FDA approval website. GLOPERBA®
for their product got approved.

GLOPERBA®B.




WEB DEVELOPMENT | WILLIAMS BROTHERS

https://wbctx.com/

The Williams Brothers’ website was outdated, and they
needed something new.

We built their website from the ground up with an

emphasis on their past projects, and displayed the
company as an authority in construction.
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OBIJECTIVE STRATEGY RESULTS
Williams We built them a 90% increase in
Brothers website showcasing  organic search
needed a their work and traffic & achieved

new online experience. 140% increase in
look. High Ranking

Keywords.
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